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Promotional Products Association International

Legislative Action Campaign

For many years, PPAI has had a voice in Washington, D.C., to promote and protect the interests of the promotional products industry and small business interests in general. And recently, that voice was needed more than ever. The past 12 months have brought increased scrutiny of promotional products by the pharmaceutical industry, special interest groups and product safety advocates. It is increasingly important that all promotional products professionals take the time to become educated on the external forces now influencing our marketplace. The list of rules, regulations and codes is long—and it is growing.

Background
Before we move forward, we need to take a step back and look at what has transpired over the past year, during which we witnessed a true sea change in the level of scrutiny on our industry.

· About a year ago, Massachusetts proposed a law that would have prohibited the distribution of promotional products to anyone in the healthcare field and any members of their immediate families.

· In July, PhRMA issued its voluntary code of conduct banning the distribution of any materials of a non-educational nature to physicians. 

· Shortly after that code was announced, Massachusetts removed the prohibition against promotional products.
· Then the Advanced Medical Technology Association (AdvaMed) announced plans to revamp its code of conduct to mirror the PhRMA code. 
· The Massachusetts Department of Health issued its own Marketing Code of Conduct, using the PhRMA and AdvaMed codes as the floor, and putting in place regulations to force monitoring and compliance, with penalties attached for violations. This code specifically prohibits the distribution of complimentary items such as pens, coffee mugs, gift cards, flowers, etc. to healthcare practitioners either directly or indirectly, except as compensation for bona fide services.

· Consumer advocacy groups continue to push for healthcare reform resulting in 20 states now considering some form of legislation.

Purpose Of Legislative Campaign 
Most of PPAI’s efforts in Washington have been behind the scenes. However, the rules of engagement have changed, and now we are far more visible, vocal and active. 

· Lawmakers must understand the value and benefits of promotional products.
· Rules, bans and codes seem to be presented without clearly understanding their impact on this $18 billion industry.
· It is our collective responsibility to make sure the legislators understand the value of promotional products as essential elements in the advertising and marketing mix.
Key Issue
There is one key bill we are fighting on a federal level—S.301, the Physician Payments Sunshine Act. This bi-partisan bill was first introduced by Senators Chuck Grassley (R-Iowa) and Herb Kohl (D-Wisconsin) in 2007. Reintroduced with greater reporting requirements in 2008, it is now under consideration in the Senate.

As written, S.301 would effectively prohibit the distribution of promotional products to healthcare professionals. We anticipate a companion bill will be introduced on the House side. There is the possibility that this issue may be rolled into a broader healthcare reform bill. 

In a nutshell, this bill requires that all manufacturers of covered drugs, devices or medical supplies disclose payments (or any other “transfer of value”) made to a physician, a physician medical practice or a physician group practice. Promotional products are included under this definition.

If every item must be reported, the reality is simple: Many companies will opt to give nothing of value, rather than report each item. We cannot allow this to happen.

It is critical that we voice our concerns now—if the Physician Payments Sunshine Act, S. 301, passes in its current form, the economic cost to this industry will be staggering.
Steps To Achieve Goals
PPAI has assembled a team to monitor and analyze legislative issues and threats, and mobilize the industry to respond and voice their concerns to legislators. The team includes:

· John Satagaj, PPAI’s legal counsel and chief Washington lobbyist. Satagaj is a long-time Washington lawyer, specializing in small business, trade association and tax matters. He is the president of the Small Business Legislative Council (SBLC), a permanent, independent coalition of nearly 70 trade and professional associations that share a common commitment to the future of small business. Satagaj has also testified before many Congressional committees and speaks frequently to business trade groups. He currently serves on the Internal Revenue Service Advisory Council.
· Robert Drummer, Washington lobbyist. With more than 15 years of experience, Drummer has a proven track record of successfully accessing and influencing federal policymakers on a myriad of small business regulatory and legislative issues. Prior to forming his own firm, Drummer & Associates, he served as VP of government affairs and general counsel for the American Moving and Storage Association, a national trade association representing more than 3,000 professional household goods moving companies. 

· Anne Lardner, senior manager, public affairs, develops action plans in response to critical issues on both federal and state levels, communicates those issues to membership and drives grassroots efforts to combat or support issues that affect the industry.
· Hope Tackaberry, senior manager, regional relations, works through regional association legislative committees to drive grassroots lobbying efforts.
· Government Relations Action Council. This Special Interest Council will focus on government relations and serve as a volunteer group to assist the efforts of PPAI lobbyists and staff in influencing legislation and regulations affecting the promotional products industry. 
· StateNet. PPAI has contracted with a service called StateNet to monitor legislative activity on both the federal and state level. Every day, we get a report from StateNet that updates us on the status of bills throughout the county. When we come across an issue that will affect the promotional products industry, we will issue an action alert to all members. That alert will include an analysis of the bill prepared by our Washington lobbyists as well as a sample message for you to use in communicating with your representatives. 
· PPAI Law. The PPAI LAW site, www.ppailaw.org maintains links to all key industry issues on both a national and state level. All action alerts, sample letters and links to legislative websites are posted to this site.

PPAI will continue to monitor, report and analyze issues that will affect the promotional products industry. As an Association, we call on all industry professionals to respond to the action alerts and e-mail, call, fax, write and visit their elected officials to ensure that our collective voices are heard to protect the well-being of the promotional products industry. We encourage you to visit www.ppailaw.org and make your voice heard.
