Dear ,

As a promotional products professional in Oregon and a member of Promotional Products Association International (PPAI), I am writing to express my opposition to H 2376 in its current form.

The bill currently before the House would require manufacturers of drugs, devices, biologicals or medical supplies to physicians to report payments or transfers of any value to physicians. The law doesn't establish a minimum dollar amount for each transfer of value. Even if an item costs $1 it must be reported.

This means if one of those manufacturers provides a promotional product of any value to a physician, it will be subject to the reporting requirements of the bill. Rather than report thousands of transfers of value, manufacturers will simply stop providing promotional products.

I am not a manufacturer of drugs, devices, biologicals or medical supplies, I am in the promotional products business, and this bill will have a devastating impact on my business and industry.

Promotional products are an advertising medium. Logoed items of relatively modest value should not be perceived as gifts that would unduly influence professional behavior. Rather they are tangible forms of advertising that will keep the brand name in front of the recipient over time, reinforcing the advertising message with each use. When expressed in those terms, our products are no different from any other element in the marketing mix—except for the high message recall they deliver.

This medium is the most cost-effective method for smaller businesses to market their products and services. Prohibiting their use results in a hardship for these smaller businesses and limits their ability to reinforce personal relationships with their customers, clients and prospects. In this period of economic uncertainty, it is more important than ever to provide a personal connection.

Promotional products are not gifts. They are not rebates nor are they inducements to purchase products. Promotional products convey important marketing, advertising and communication messages. 

Finally, during this time of economic uncertainty, this legislation will cause profound financial harm to professionals who make their living in the promotional products industry. There are initial estimates that the revisions to the PhRMA code alone will impact our industry revenues by $1 billion in 2009. This legislation will undoubtedly increase that amount and result in the loss of jobs and businesses in the state.

Again, I ask that you reconsider the restrictions on the distribution of complimentary items to healthcare practitioners in Oregon and welcome the opportunity to work with you to offer guidance on the effective and beneficial uses of promotional products in the healthcare field.

Sincerely,

