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‘ Learner Objectives I Eggvggtggm!

m Key components of a successful promotional marketing
campaign

Creating measurement with each program

Unlocking your collective creativity

Using packaging to enhance response rates

Think beyond the product
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“ Strategic Partnerships
‘ Top 10 Things Clients want I Educatlem..w
The Power Of Learning

4. Excellent creative work:

7. Ability to measure R.O.l. & R.0.0.:
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The Power Of Learning

ldentify Objectives

Build the Measurement

Establish a Workable Budget
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measured -
marketing efforts...
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Packaging Education!.

The Power Of Learning
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‘ About Creativity I E‘!‘\{Fg@'@m!

Are You Creative?

Spawning the creative process, be a kid again.

FA
; ¥ .~
Driving & Measuring ROI and ROO with Targeted Promotional Products Campaigns®© ClIiff Quicksell Associates 2005 m




B " .

Brendan Mattingly Photography




3 i Wi La# ey

..'l'rll-nr.-n. . pler ey

hi COMpanion

i 19

1maf.i...!=... B

L

1 C'JHQJI tlfﬂ'l ._'l H’-"ﬁ |
- i R
5 & i ' ]
F‘ L g
% o ",
E
i 101-937: 2694
1 3010978431 o :
i 114018788 pagel .. ‘
'.:. ol g, "}

""" E I i R a1 11T | i
\ g 3
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Aspen Hill Club
PPAI Pyramid Award

Measurable
The Aspen = Hj .
ol ”gy i promotional
generate a

formidable R.O.O.
exceeding clients
expectations...
Consider this,

a 25% response
rate for this client!
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‘ DflVIﬂg RGSUltS I The Power Of Learning

m Total costs divided by number of pieces sent = C.P.C. Cost per Contact

m Total costs divided by total number of responses = C.P.R. Cost per
Response

m Total costs divided by total number of objectives met =

R.O.0. Return on Objectives (can be multiple)

m Determine whether or not the program was successful

Main reason for focused programs, measured results

If successful you can do it again?

Was it cost effective, did you gain the anticipated results
You have the ability to “tweak” as you go
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Education!.

The Power Of Learning

Summary

Unleash your creativity

See how marketing with Promotional Products can be effective
Look to create measurement with every opportunity

Look beyond the product

Have FUN
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Education!.

The Power Of Learning

Thank you for attending and participating in

Driving & Measuring R.O.l. & R.O.0O.

with Targeted Promotional Products Campaigns

Presented by

Cliff Quicksell, Jr., MAS

President & CEO
Cliff Quicksell Associates, Inc.

cliff@cquicksell.com
www.cliffquicksell.com
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