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A Profile Of The
HR Industry Buyer...

How Human Resource Professionals Use
Promotional Products
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So how exactly are promotional
products used by HR professionals
in various industries to achieve
the desired outcomes? To find out,
PPAl surveyed a sample of 587
human resource professionals at
a June 2007 Society for Human
Resource Management (SHRM)

Effectiveness Of Use Of Promotional Products In Rewards
And Recognition Programs
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Demographics Of The Respondents:
SIZE OF COMPANY:

Number of Employees %
T00 OF 18SS...vvivveiecieeiececece e 125
101104990 30.4
50010 999....ciiiiiiieee e 12.8
1,00010 2,499......ccviviiiiiiieeee e 12.1
2,500104,999.....cciiiiiiiiiee 11.8
5,000109,999.....ccciiiiiiiiiii e 8.0
10,000 PIUS «oevoveveereeeee e 12.5
TOtAlL e 100.0

While almost a third of the respondent companies

had between 100 and 500 employees, there was a
relatively even distribution of companies in the sample
from the other categories presented in the table above.

INDUSTRIES REPRESENTED:

Industries %
ManufaCtUNNg ......vovevvveiiiieieee e 17.0
HealthCare..........occovvevveeiiiieecccee, 10.4
FiNanCe/INSUranCe.........ccoovevevvevreiiieeiecieeias 8.2
NOt-FOr-Profit .......ccooveveiiiceecececeeeeee e 7.3
Public Administration ...........ccocceevviiiiviviiicien, 6.6
Retail Trade .....cooovvevveiiiiieceeeccccceee 6.3
Hospitality/TouriSm .........cccovvevveveieieireieieieen, 54
Professional .........ccovvevevieeieecececeeee e 3.8
EAUCALION ... 3.5
UEIEIBS .o 1.9
Transportation/Warehousing ...........cccoevevveervennen, 1.6
AULOMOLIVE ... 9
Wholesale Trade .........ccoovvvviviviiiiiiiiiiecieee .6
TOMAL e 100.0

WHO RESPONDED:

Position %

HR Manager ......c.ccooovveiiiiiiieeceees 28.9
HR GeneralistS..........cocovvvveeriieriiiciccieen, 24.7
HR DIrECION ... 20.1
VP HR o, 10.1
Other (VarioUS) .........voveeeeiiieeeee e 7.8
CEQ/COO/CFO ... 3.2
Benefits Dept. Mar......ccooovvviiiiiiieecee 2.9
Regional HR M. ....ovoveiiiiiiiccccceece e 2.3
TOtAlL e 100.0

PPAI Research

For questions, contact Anne Lardner at annel@ppai.org or call 972-258-3041.

How Do HR Professionals Measure The Success
0f Use Of Promotional Products In Their Rewards
And Recognition Programs?

TOP FIVE METHODS:

43% of companies used employee surveys

34% of companies tracked employee turnover
29% of companies tracked productivity

26% of companies tracked employee attendance
22% of companies tracked sales growth

Where Do HR Professionals Get Their Products?

31% reported that their company uses a
promotional products distributor

10% did not know whether their source was a
promotional products distributor or a manufacturer

12% get their products from a promotional
products manufacturer

17% source promotional products from a
catalog company

Three Most Commonly Used Promotional Products
Used In Rewards And Recognition Programs:

Other than the most prevalent rewards such as cash, gift cards and store
cards, respondents cited the following promotional products as those that
are most commonly used:

Recognition/Awards/Trophies/Jewelry:
Service plagues and pins

Wearables: T-shirts, golf shirts and logoed shirts
Writing Instruments: Pens

How Do HR Professionals Budget For
Promotional Products?

54% of respondents report that promotional products
are included in the HR budget

8% report that they have a formal promotional
products budget

19% report that it is part of the operating budget

11% report having no budget for promotional products and
buy them as needed

8% do not know




